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PLACE: Sigulda, Latvia
PARTICIPANTS: Representatives from consumers protection, enviemtal and other NGOs and

representatives from Consumers issues relatedigtditeitions from Estonia, Latvia, Lithuania anddRia.
In total 46 participants (including project partser

The international workshop was organised within fdaenework of the project titled “Building Capaeisi
of Russian and Baltic NGOs on Consumers’ Educdtioded by the Nordic Council of Ministers”.

KEY SPEAKERS:

Mr. Claus Jgrgensen Danish Consumer Council

Ms. Anitra Tooma Vides \ds (NGO ,Environmental Word")
Ms. Olga Madison Keep St. Petersburg Tidy

Ms. Kitty Kislenko Baltic Environmental Forum, Bsiia

Ms. Goda Kuliesyte Baltic Environmental Forum,Huania

Ms. Liga Lutere Baltic Environmental Forum, Latvi

GOAL OF THE WORKSHOP:

To transfer experiences from best practices in Marduntries to a wider group of NGOs acting in filkeéd
of consumers educating and awareness raising isi&Rand the Baltic states, to share their expeteand
to promote cooperation among them.

PROCEEDINGS:

Wednesday, 5 March

Opening of the workshop by Ms. Ingrda Bremere, Baltic Environmental Forum, Latvia

Ms. Br mere opened the workshop and briefly introducedht topic of the workshop: consumers’
protection policies in the Baltic countries and Slascooperation of stakeholders in the field aistoners’
information — possibilities for future and the roleNGOs in the field of consumers’ awareness maisi
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Also the target groups of the workshop were intosdll mainly NGOs from the Baltic countries and Rass
and other interested parties and stakeholdersegeptatives from state institutions dealing witerofcals
policy and consumers protection issues).

The agenda of the workshop was introduced andahecs of financial support for the organizationtiud
workshop: Nordic Council of Ministers.

Review on the project “Building Capacity of Russianand Baltic NGOs on consumers’ education”
implementation: survey results, handbook, and natinal trainings for NGOs, by Ms. Liga Lutere,
Baltic Environmental Forum, Latvia

Ms. Liga Lutere gave an overview on the projectlangentation. During her presentation there were the
project activities introduced. There was detailedrimation on the survey results given for eachdpob
group that was screened and in Estonia, Latvidulmia and St. Petersburg (Russia). An overviewhen
handbook for NGOs on “Chemicals in Consumer Goduactical Tools for Consumer Education” was
presented, introducing to the contents and chapfettsis handbook. A reflection on the nationairiags
was given introducing to the main findings and aaéibn of the trainings.

Introduction to the European consumers’ protectionpolicy in relation with the chemicals safety by
Kitty Kislenko, Baltic Environmental Forum, Estonia

Ms. Kitty Kislenko gave a detailed presentation different issues on consumers’ protection aspects i
relation with chemicals safety. Her presentationtaimed information on general consumers’ protectio
the EU, chemicals related definitions for the tetha are frequently used, chemicals safety isdabsling
and packaging conditions for chemicals in the EU.

She pointed out that consumers protection poligsists of two levels: consumers’ education and emgu
safety on products that are in the market. Durdrgdiscussion after the presentation it was coedubat
there is a lot of European legislation taking cdr&t the consumers are protected and that therstidire
dangerous chemicals in products that we are usiegyeday. Therefore the legislation should still be
tightened and the focus of the activities shoul@dibe¢he products that are used every day. It i©napt to
explain the legislation correctly to the consuniet fis a task for NGOs when talking to the public.

| SESSION — CONSUMERS PROTECTION POLICIES IN THE BALTIC STATES AND RUSSIA

The first session of the workshop was on consunmrgection policies in the Baltic States and RaisHi
served as an introduction to the consumers’ priotegiresenting the system, legislation and thectdpi
consumers related issues in each country. It wasitewduction in order to show both the view oftsta
institutions with regard to consumers’ protectioont hazardous substances in daily goods and comsume
information and to present the consumers proteciimh chemicals regulating systems in the Balti¢eSta
and Russia.

Key note: Situation analysis of Consumers protectioin using chemical products in daily goodshy
Ms. Liga Lutere, Baltic Environmental Forum, Latvia

Liga Lutere gave an introductory key note pres@matior the first workshop session. Key note
presentation was based on the situation analysis & interviews based research in Latvia in tamé& of
the project ,Consumers information on healthierichof daily goods®, financed by the EEA financial
mechanism, Norwegian financial mechanism and Latstate budget with mediation of the Foundation of
Society Integration Latvia.

During this presentation there were the resultsgreed that are related to identified problemsiasion in
consumers’ protection and available chemical prtdudth labelling of different products, controlijrthe
products on the market, problems related to conslmakavior and to responsibilities of instituticssd
complexity of the system of involved stakeholders.
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Role of state institutions in protection of consumes health from hazardous substances in consumers
goods: consumers protection policy in Latvia, Estda, Lithuania and Russia,by

Ms. Sanita Biksiniece, Consumer Rights Protectientfe, Latvia

Ms. P rsla Pallo, Health Inspection, Latvia

Ms. Hanna Turetski-Toomik, Consumer Protection Bp&stonia

Mr. Linas Senkus, Lithuanian Citizens Advice UnBaropean Consumer Centre, Lithuania

Mr. Alexander Redko, Professional Association ofligl Workers, Russia

The overview on the role of state institutions a&hd consumers’ protection system in the different
countries was presented by four speakers reprageaitithe countries of interest.

Latvia:

Ms. Sanita Biksiniece gave an answer to the questiohow the aspects of consumers’ protection from
hazardous substances in consumer goods are indiudedional consumers protection policy documents,
mentioning the involved ministries and informing@labout the responsibilities of the state institut
Consumers Right Protection Centre. She mentionegd lkgislative policy documents: Consumers
protection law and Product safety law. She mentotigee umbrella institutions: Ministry of Health,
Ministry of Economy and Ministry of the Environmen€onsumers Rights Protection Centre is a
subordinated institution under the Ministry of Eoory. As an important aspect for system improvements
she mentioned the need for a stronger coordin&iavween the involved institutions — ministries dnelir
subordinated institutions.

Ms. Biksiniece mentioned that consumers are preteacin what concerns the product safety issues,
however a lot of work is still needed to be donetbe field of consumers’ information. There is no
systematic work done and consumers are not beingateld on the sustainable consumption patterns. And
here Ms. Biksiniece sees a field where the NGOsnadeomed to cooperate with state institutions end
perform the educational work.

Ms. Prsla Pallo gave an overview on the legislation ddsr consumers’ protection from hazardous
substances in consumers’ goods and on the invalgsdonsible institutions for consumers protection
policy. During her presentation she mentioned alse important problem what the consumers protection
institutions are working on right now — cosmetiogucts that are packed and look like food prodtias
can be misleading for the consumer.

Estonia:

Ms. Hanna Turetski-Toomik gave a presentation an gituation in Estonia. There are many involved
institutions also in Estonia that are dealing valflemicals surveillance. And also Estonia has a @uoes
Protection Board dealing with consumers’ protecigsues.

After her presentation it could be concluded tlggslative regulation and the complexity of the systin
Estonia is quite similar to the Latvian, therefoh Estonia and Latvia are facing similar chalkeeshgnd
are dealing with similar problems.

Lithuania:

Mr. Linas Senkus from Lithuanian Citizens Advice itilm European Consumer Centre as being a
representative from an NGO had a presentation nargeconsumers related issues in Lithuania priggnt
the European Consumers Centre Network as a goadigalatool for working with consumers related
issues.

Russia:

Mr. Alexander Redko gave an introduction to the dahold chemicals and risks related to them. He
introduced to the chemicals and consumers righigeption regulating legislation in Russia. He imfied
also about the Russian control and standards syhktris different from the Baltic one.

Discussion
After these presentations there was a discussigenazed where two main topics where tackled: 1)reshe

the consumer can go and get a consultation or Bisteomplaints in the complicated system of inedlv
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state institutions that deal with chemicals regafatand consumers protection; 2) the experience of
involved stakeholders in publishing their infornaatin mass media.

1) The consumer in Latvia can always get a consuitadiothe Consumers Rights Protection Board. But
as the complaints on chemicals and chemical predaie more complicated than in other products
Health Inspection is the institution that is deglimith the problem.

2) With regard to using mass media for publishing ithfermation and disseminating the results the
situation in Russia is complicated — there is ameincensorship. NGOs can invite journalists to
different events: conferences, symposiums. Aftet they are publishing information in objective
mass media like the ,Green Cross®, for example.tBese mass media do not reach wide target groups
and they are mainly local media.

In Latvia the NGOs have the possibility to publigh the information they wish. But as state
institutions follow strict regulations they areailled to publish information only in special cases.

In Estonia, if there are results from a researdilavle, they are published in a form of pressaste
and provided to mass media. In most cases evegythirat is related to specific research results is
interesting to the representatives of media.

I SESSION — COOPERATION OF STAKEHOLDERS IN THE FIE LD OF CONSUMERS’
INFORMATION — POSSIBILITIES FOR FUTURE

The goal of this session was to actualize the is§weoperation between different involved stakedbod in
the field of consumers’ information. After the firintroductory session on the consumers’ protecéind
chemicals regulating system in each of the coutiteygeneral picture of the complexity became cléad
the next step was to focus on the stakeholdersatieadcting in the field of consumers’ information, the
need and importance of cooperation between thenoarlde actual possibilities for their cooperation.

Key note: cooperation of stakeholders as the basfsr successful consumers’ informationby Liga
Lutere, Baltic Environmental Forum, Latvia

Ms. Liga Lutere started her presentation with aroofuction why there is a need for providing infation

to consumers at all and what is the differencethrdconsequences, if a consumer is either welliméol

or if he is a badly informed consumer. During hegsgntation she gave an overview on the stakelslder
that are the key-actors and their roles in conssnmgiormation. She also mentioned the tools arahclels

for consumers’ information and considered also vidaeeded for a successful consumers’ informatan.
her main conclusion she pointed out that in orderatrange successful consumers’ information the
cooperation of involved stakeholders is esseniatife maximum result.

Working groups: cooperation needs for successful ogsumers awareness raising

For the working group session all participants wapht into national groups for discussion. represe
state authorities, consumers’ protection NGOs amdrenmental NGOs (as these were the main three
groups of stakeholders represented during the \Wwo®s

During these discussions they had to find ansveetsd questions:

1) What can I/ my organization offer to other stakeleos in consumers awareness raising?

2) What support do I/ my organization need from oftakeholders in consumers awareness raising?
The main stakeholders of interest where state ati#sy producers/importers/retailers, consumetqution
NGOs, environmental NGOs, scientists/ researcleelstational institutions.

After these discussions in national smaller grotipsre was a change of groups arranged, making
participants representing the consumers prote®iG@®s from all countries come together in one wagkin
group, environmental NGOs from all countries coogether in another working group and representstive
from national state authorities come together enttird working group.
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Results from these working groups are availablkerinex 1.

Cooperation Experience of Danish Consumer Councilazo-dyes in campaign as a practical example,
by Mr. Claus Jgrgensen, Danish Consumer Councihnark

In his presentation Mr. Jgrgensen introduced toDhaish Consumer Council as one of the most well
known consumers protection NGO in Denmark. He gaweoverview also on the Danish system and
involved stakeholders (institutions) in consumersitection. He introduced to the mission, visiamnover

of the DCC. There were those stakeholders intraditeavhich DCC is using dialogue as the cooperation
mean. Mr. Jgrgensen introduced also to BEUC (Thegaan Consumers’ Organisation) that serves as a
strong mechanism for cooperation between consume©s. And also he showed step by step the azo-
dyes campaign initiated and coordinated by Danishs@mer Council.

Discussion

After this presentation there were three main disin points tackled: 1) the Consumers magazine of
DCC, 2) the members of DCC and 3) the credibilitysoientific reports that are used for proving the
statements of DCC.

1) Magazine The DCC 10 times a year is issuing a magazineitfiarms the consumers about the
activities of the DCC and their results. The mageazs having 85 000 subscribers and the price for
the magazine is 400 DKK per year or about 50 EURypar. The magazine is issued already for
40 years. The magazine has no advertisementsniroitler to stay neutral and not to promote any
of the products more.

There is also cooperation between the other Namisumers’ NGOs that are publishing results of
their activities in their magazines. There is a own testing laboratory for the products provided
in the European market. Therefore also the resulscredible for all countries. And there is a
strong cooperation between these NGOs also thriggBEUC.

2) Members of DCC15% of the annual incomes to DCC are from its im@morganizations. There
members are mainly different other organizationsons, women NGOs, other NGOs - in total
about 30 organizations, representing ¥z of the Dgpigpulation. Now they are starting also to have
a personal membership to the organization.

3) Credibility of the scientific reportghere is always a dilemma for that what can besiclered as a
credible scientific report on what to base thewdiatis. Sometimes a small investigation can be
generalized to a large population. In any matter ihan issue that concerns also the credibifity o
the organization and therefore has always to heusdy considered.

The role of mass media in promoting cooperation beteen the involved stakeholdershby Ms. Anitra
Tooma, NGO “Vides ds” (Environmental Word), Latvia

Ms. Anitra Tooma represents the NGO “Environmenfébrd” and is also the chief editor of the
environmental magazine “Vides $tis” in Latvia. “Vides Vstis” is a nationally available magazine in
Latvia, for people who are interested in “greefédtyle and environmental issues. This magaziosvised
by the NGO “Environmental Word” and therefore thesra feeling of independency from other influences
The magazine is issued with the financing fromlthvian Environmental Protection Fund.

The magazine is having 5000 subscribers. But theptete version of this magazine is available alsthe
Internet where every month it is being checked ®Y@0 readers.

She introduced also to her other activities: hawdrgoadcast at national radio every week, andnnifay
people face to face in meetings.

During her presentation Ms. Tooma informed on, hth& work at “Vides Vestis” on consumers’

information has developed — firstly they startegtblish translated articles about different pradudoom
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other sources of mass media. But as there wasawtior from the big importers and producers onrthei
activities they started to become more confidertwNMs. Tooma is surveying different products hdrsel
and publishing these results in the magazine.

She informed about her survey activities and shoaleal results and her findings of these surveysvilae
published in the magazine: about sausages, t@jetmpand soaps. Further, Ms. Tooma gave some tips o
how to communicate with people — for presentingnthexamples of healthy life-style, good choice
examples and giving them the “formula for greemtiy. She mentioned also about the principle foyibg
“green” — the consumers’ rights and consumersirotke market system — voting by buying.

Discussion

After the presentation of Ms. Tooma there was audision 1) on chemicals effect in human body anuh2)
methodology of tests and surveys.

1) If the products are used alone, they do not haveff@et on human body. But, if they are mixed
with other chemicals, they can have an endocrifecieéven, if used in small doses. Therefore the
issue of potentially hazardous substances in ptedsi@ question of concern.

2) If a consumer NGO wishes to implement a test oralycts survey and to publish its results
afterwards, it is important to have a strong metthogical basis for its actions. It is necessary in
order to have a basis and credibility for this@tiThis is an issue on what the DCC is working on
when implementing an activity. The DCC, especiallyen dealing with cosmetics, is trying to use
the official public lists of chemicals. They seia®a help for checking the products and for looking
at what is in the cosmetics.

Russian experience and activities in Consumers infmation at schools,by Ms. Olga Madison, Keep St.
Petersburg Tidy, Russia

Ms. Olga Madison presented her experience in cabiperbetween the NGOs and schools. She informed
about the educational institutions where NGOs @ahd space for their actions and also the passibl
events, how the NGOs can find cooperation withdhaestitutions. Afterwards Ms. Madison summarized
the experiences of different NGOs and briefly oi@med on activities that have been taking placeaah

of these educational institutions: higher educatiwstitutions (preparation of press-releases, ahasigof
posters for eco-labels, university magazines, agesdtting for scientific conferences), schools
(participation at eco-labels market survey, smatljgrts on searching allergenic substances in remld
cosmetics), ecological centers (hazardous substaasea topic for presentation and discussion in the
Schools Assembly, eco-audit for schools implememigthe schoolchildren, meeting with representative
from toxic waste landfill) and kindergartens (woskth parents — meetings, seminars, discussions wit
doctors).

During her presentation Ms. Madison concluded abimeiigains of both sides in cooperation: it is géard

schools to find cooperation with NGOs and it is aripnt for NGOs to cooperate with educational
institutions as well.

Thursday, 6 March

[ SESSION — THE ROLE OF NGOs IN THE FIELD OF CONS UMERS AWARENESS RAISING

The third session was devoted to the role of NGDg&dnsumers awareness raising as before it was
concluded that there is a need for cooperation dmtwdifferent stakeholders and as the NGOs are
important actors in bringing the actual and mogiantant information directly to the general puldid the
consumer.
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The role of NGOs in the field of consumers’ awarerss raising, by Ms. Liga Lutere, Baltic
Environmental Forum, Latvia

Ms. Liga Lutere gave a key note introductory préson on the role of NGOs in consumers’ awareness
raising. During her presentation she tackled threxe topics of interest: NGOs as mediators between
public and other stakeholders, potential strengthd weaknesses of NGOs in the field of consumers’
awareness raising and indicators of success.

Campaigns — a tool for NGOs on consumers awarenessising: Danish experience in toys testing
campaign,by Mr. Claus Jgrgensen, Danish Consumer Councihrbark

There was an example of NGOs activities on anmatiéwnal toys testing campaign presented by Mru€la
Jargensen that was very successfully implementemving NGOs in 10 European countries and being
successful on the European level. This was aboattélys testing campaign that involved detailed
information on the problem of dangerous chemicaltois, information on each single step they taok i
order to implement the campaign and what weredhelts of the campaign.

The toys testing campaign finished in 2005. Butdhare still many countries where this campaignntas
implemented and there are still unsolved issuewddk on. Therefore every interested NGO is kindly
welcomed to Mr. Clausadgensen at Danish Consumer Council.

Discussion
1) Discussion was also on the ban of the dangerousichts in toysand its relation to the market. No

matter where the toys are being produced they applthe same regulations that are in the
European market.

2) During the discussion it was also pointed out thatproblem with the chemicals in toigsnot the
chemicals in one toy. But the problem appeardyéf dangerous chemicals are summing up. And
some scientific researches are assuming that tbegeoblems what people are having when they
are grown ups and where there is no clear reastreafause for these problems the cause of them
might be the exposure to dangerous chemicals eady age.

3) A clear conclusion for the success of the previcarspaign is that the key to successful activities
of NGOs and information campaigns are a very deguence of steps and a working program.

Working groups for NGOs on consumers awareness rarg

The discussion was held in national working groufise task for the working groups was to develop a
working program for raising consumers’ awarenedseré were 2 topics that were covered during the
working groups: 2 groups were developing a workphen on detergents and 2 groups were developing a
working plan on allergies. All other specificationsre left up to the working groups.

There were 4 questions to be answered during thkingpgroups:
1) Who will you address (target group)?
2) How will you gather the information?
3) How will you disseminate the information?
4) What is your slogan? (1 sentence)

Results form these working groups are availabldmmex 2.

Overview on funding possibilities for NGOs in thefield of consumers awareness raisinddy Goda
Kuliesyte, Baltic Environmental Forum, Lithuania

The last presentation of the workshop was held By Gbda Kuliesyte who had prepared a summary #or th
different funding possibilities for NGOs in the ¢lar Baltic countries.
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There is one fund that is available for Estoniatviza Lithuania and Russia: the Nordic Council of
Ministers — NGO programme of Baltic See Region.réhgvo funds that are available for all three Ralti
states: Leonardo da Vinci fund and Norway finangiatrument “NGO projects programme”. There is one
fund that is available only in Latvia and LithuanlATRA programme. And all the rest of mentioned
funds were available either only in Estonia, otydnlLatvia, or only in Lithuania.

Conclusions of the workshop

At the end of the workshop all the participants evamvited to complete the evaluation forms of the
workshop. From 27 questionnaires that were coleote21 of them to the question weather the worgsho
was useful for their work the answer was “yes, cletaty”. 6 persons to this question answered that t
workshop was partly useful for their work.

On the question what was the most interesting aaldable topic of the workshop there were many
different answers given. But the dominant opinicaswhat the Danish experience was very interestirg
useful and especially the information on the t@gtihg campaign.

The participants of the workshop see the workstsopsaful also for their future work. There werevesrs
stating that they will organize a campaign in thiufe or that they see cooperation as an imposatspect

for their future work. Also the target audiencedsnts and mass media appeared as an important targe
audience for their future activities. And there eveteas mentioned that the participants will worthwhe
issues dealing with chemicals in toys and foodnthals in detergents and the eco-labels.

For the future cooperation participants of the vgbdp see mainly project based activities as this lhais
the cooperation. The main ideas for the future ecafjon participants see the need to work on
environmental and ecologic problems, continuatibrihe same project, organization of an information
campaign for the consumers on chemicals in dailydgpcooperation with state authorities on thectpi
issues.

The Workshop fulfilled its initial goals — exper@n transfer from Nordic countries (from Denmark
representing the Danish experience and also theeriexgge of activities at European Consumers
Organisation where many European organizationsarabers and are acting in a network.)

The participants of the workshop had the possybtiit get to know each other, to find out what ie th
situation in other countries and what the otheranizations are doing and also to establish and to
strengthen contacts with each other.

There were good practice examples also from otladticBcountries and from Russia presented. And also
some representatives from state institutions wevieild to participate in order to promote estaltighof
contacts and promoting cooperation between NGOss#ai@ institutions, broadening also the scope of
cooperation partners between NGOs.

After the workshop the following content conclusiaould be drawn:
1. Legislation on consumers protection is in placethe Baltic countries and Russia however
implementation is a challenge;
2. Everybody’'s open for cooperation — NGOs would likecooperate with the state authorities and
vice versa;
3. State authorities invite NGOs to consider the tapicgeneral consumers awareness raising as an
important issue on their agenda;
4. Environmental NGOs seem to be active as NGOs -iphiais; Consumers NGOs — reacting more
on consumers complaints;
5. In cooperation of stakeholders for successful caesa information:
0 State institutions offer information sources whikeed support of NGOs for spreading of
information
o Consumer protection NGOs offer experience and kedgé in consumers rights while
they are in need of capacity building and newdstrimation
o Environmental NGOs offer their experience in pulaleareness raising activities but they
need scientific information and research results
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6. Having the greatest potential in consumers infoilrnaNGOs often have limitations because of
their own individualism and lack of clear structafehe working program

Reported by Liga Lutere
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Annex 1

15T WORKING GROUP ON COOPERATION NEEDS FOR SUCCESSFUL CONSUMERS

AWARENESS RAISING

Results from the STATE INSTITUTIONS working group

What can state institutions_offerto other stakeholders in consumers awareness raigj?

— better information on inspectorates webpages

— Information about testing results

— Information to consumers (regarding to functions)
— Involvement in activities

— Information materials + advisers training

— Better access to communic.channels

— Information on banned hazardous substances (bi¢fisrbanned)
— Financial support (CRPC)

— Entry on level of stability development

— Complex indicators (social, economic, ecologic)
— System of criteria accepted

— Mechanism ( in the law level)

— In laws — determination of responsibilities

— Preparation of “consumers guide”

— Situation => (who responsible)

— Connection in administrative level

What support do state institutions_ needrom other stakeholders in consumers awareness &ng?

— educational articles in newspapers

— Spread information about state institutions

— Feedback from NGO

— better cooperation between state institutions

— Common database about surveill.results + testifigs e
— stronger NGO + involvement

— strong NGO capacity

— NGO for spreading booklets
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Results from the CONSUMERS NGOs working group

What can consumer protection NGOs offeto other stakeholders in consumers awareness raigj?

— Education awareness raising in schools

— Info campaigns in shops

— Press involvement: -national; - free newspapers

— Children: -drawing campaigning; - exhibition

— Handicapped, pensioners, people outside cities afs)
— Organisation of events

— Tender for children

— Educating on positive examples

— Education

— Involvement of mass media

— Consumer rights

— E-substances

— Experience and knowledge

— Publications

— Solve problems

— Work in places ( Vectors)

— Google groups (Internet forum, e-tools)

— Organisation of workshops and others similar events

What support do consumer protection NGOs needrom other stakeholders in consumers awareness
raising?

— Combined opinion output

— BS/RUS organisation cooperation partners/contacts
— Research results divide between all BS

— Get materials for publications

— Info exchange

— Trust and lot of interests

— True information from manufacturer

— Experience on researches (on different products)
— Support from state institutions — Municipality sopp
— Project writing/applying/ training experience

— Plant protection products: -handling; - influence

— Exchange of consultants

— Need of scientific information
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Results from the ENVIRONMENTAL NGOs working group

What can environmental NGOs offerto other stakeholders in consumers awareness raigj?

— knowledge of funding opportunities

— project application writing

— public relations services

— market research, opinion survey, statistics

— human resources

— dissemination of info on activities of other staéileters

— technical organisation of events

— experience in working with young people

— foreign countries contacts

— Ecocenter (exhibition)

— Non violent resistance (picket, boycott)

— Free information and opinion

— Education (workshops, conferences, books, boaklatjazines)
— Public awareness raising (campaigns, lecturesjqaiians)
— NGO - help in grant information

— We are giving: black — white voluntary certificate

— System monitoring in system on —line

— Ecology => human resource

What support do environmental NGOs_needrom other stakeholders in consumers awareness

raising?

— Confession

— Do not interfere and disturb or forbid

— Partnership, sharing of information

— More scientific information

— Active information in EU

— Eksperts in civil society

— Eksperts on chemicals (science)

— Tests: - labarotaty; - opinion of students
— Finances: - country; - EU; - private sector
— Technical equipment, facilities

— Database on who is doing what

— Access in bank data of state structures
— Support of authorities and laws

— Mass media

— People with little ecological footprint
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Annex 2
2" WORKING GROUP FOR NGOs ON CONSUMERS AWARENESS RAISNG
Results from the ESTONIAN WORKING group
Estonian working group was developing a workinghga thedetergentsissue.

They had the following results:
Working plan (whole Estonia)

Aim: influence target group consumption habitsustainable/healthy&environment friendly
Target group: School children in gymnasium, stusl@muniversities
Information gathering
Research: consumption habits on detergents — iateeg, questionnaires through schools
by schoolchildren =>
Content info gathering: own expierence + Internstibstance lists
Awareness raising:
1. small info material (leaflet)
2. info days in schools — background info + advertisein
3. School children make consumption research => aeabsults => make
advertisement (material or movie or...smth.)
4. Choose best solutions and give a price to schalareh (by countries) => final
action in nature

The presentation form the Estonian group:

The workshop is financially supported by the No@auncil of Ministers within the project ,Building
Capacities of Russian and Baltic NGOs on Consuntggscation”



Results from the LATVIAN WORKING group
Latvian working group was developing a working ptanthedetergentsissue.

They had the following results:

Who will you address: the NGOs will address Minjigif the Environment

How will you gather information:
Search for national normatives for detergents phogys
Programm of laboratory monitoring in water bodydgphorus) blue waterplants and
determination of toxins in fish.
Laboratory analyses of detergents
Data of children illness

How will you disseminate information:
Mass media — TV, radio, Internet, newspapers
Ministry

Slogan:
We have rights to live in health safe and cleaptafsphorus remainders environment!

The presentation form the Latvian group:

The workshop is financially supported by the No@auncil of Ministers within the project ,Building
Capacities of Russian and Baltic NGOs on Consuntggscation”



Results from the RUSSIAN WORKING group
Russian working group was developing a working @arnheallergiesissue.

They had the following results:

Target groups

Municipalities | Educational institutions
Manufacturers

v

Consumers
(adults; children)

2. Where:
Medicine workers (allergist, school doctor)
Eksperts ( state institutions, NGOS)

How to gather informatian
Medicine Information Network
Commission of Heath Protection and Ecology)
Laboratory immunology

3. Distribution of information:
Education (training) programms ( officials, Acadeafystate institutions, manufacturers, sellers
(sale programms — chambers), journalists (NGO, slurgs), young people (visa, schools,
activities centres))
NGO (network of journalists)
Stands, leaflets, brochures ( shops; drugstordthheentre; children institutions (for children,
parents), libraries; home ( postbox)

4. Slogan: Allergy — not a judgement!

The presentation form the Russian group:

The workshop is financially supported by the No@auncil of Ministers within the project ,Building
Capacities of Russian and Baltic NGOs on Consuntggscation”



Results from the LITHUANIAN WORKING group

Lithuanian working group was developing a workirgrpon theallergiesissue.

They had the following results:

Slogan:
Alllllerrrgic?

Do you know why?

Target groupfamilies having children

How we will gather inf@

INFO:

Allergents

Sources

Statistics (illnesses)

Existing research results/data
Expierence of other countries.

SOURCES:

Scientific institutions

Governmental

Health information centre

Internet

Contacts with organis.working in similar field
Public opinion poll

Market research

How we will disseminate info?

press releases;

articles

leaflets

TV/radio

Actions

Open space adverticements

Policy making/lobbying/work with polititians
Interactive activities in schools and kindergardens

The presentation form the Lithuanian group:

The workshop is financially supported by the No@auncil of Ministers within the project ,Building

Capacities of Russian and Baltic NGOs on Consuntggscation”



