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Summary: 
The “Pilot training for NGOs in consumers informing an educating” in 
St.Petersburg was organised with the main aim to strengthen the capacity of Russian 
non-governmental organisations that are dealing with consumer and environmental 
protection issues and are interested in consumer protection from hazardous substances 
in household chemicals and daily goods.  
 
Additionally the training was organised as a pilot training for the project partners 
from Baltic States – Baltic Environmental Forum Latvia, Lithuania and Estonia 
implementing the “train the trainers” principle with the main aim to perform a similar 
training further in Estonia, Latvia and Lithuania.  
 
Place of the training: School #637, St. Petersburg 
 
Date of the training:  13th – 14th November, 2007 
 
Trainers:  
Claus Jørgensen – project expert, Danish Consumer Council 
Laura Harisson – project assistant, Danish Consumer Council 
 
Target group: representatives from Russian consumer protection and environmental 
NGOs and project partners from the Baltic States.  
   
Participants: 
There were 24 participants taking part at the training including the trainers and the 
project partners. The representation form the Russian NGOs was 19 participants.  
Most of them were representing Russian environmental NGOs and some were also 
activists from educational institutions – as these organisations are the most active ones 
in dealing with issues related to chemicals in consumer products and consumer 
information and education regarding the chemicals risks, control and proper usage.  
 
 
Contents of the presentations:  
On November 13th the training contained presentations on the methods, how the 
NGOs can gather information and trustful data, how the NGOs can disseminate their 
information to wider public, what are the channels and the means for that. There was 
also information given on how to do lobbying and campaigning.  
 
After these presentations there was a working group organised where the NGOs were 
working on development of their campaigns. Please see attached in Annex 1 the 
description of the group exercise and the results that were presented after the working 
groups.  



 
The second day of the training contained presentations on how to work with mass 
media and what are the principles for writing a good press release.  
 
After the presentations there was again a working group organised where the working 
groups had to write a press release on the same campaign topics as before. The 
detailed description of the group exercise and the results that were presented after the 
working groups please see in Annex 2.  
   
 
Evaluation of the training:  
After the training there were evaluation forms given to the participants in order to 
evaluate, how did they like the training and weather it was useful for their further 
work and did they gain.  
 
All together there were 16 questionnaires collected and all of them confirmed that the 
training has been completely useful for their further work. The explanations why it 
was useful were very different. But many of them mentioned that it gave useful 
information for their further work, gave a lot of information on how to approach 
public, gave information on how to combine practice and theory and also how to write 
good press releases that was a new topic for many participants.  
 
There was a question on the most valuable topic of the training. The most valuable 
topics were two topics: press releases and campaigns and lobbying, although there 
were also many answers given that all the topics were useful and interesting.  
 
There are different topics on which the Russian NGOs would like to receive further 
information. Some of them was about the available lists of hazardous substances, their 
influence on health, and examples of practical cases and experience.  
 
The participants would need to try out also practical tools: lobbying, organising an 
information campaign, organisation of opinion polls, interviews and making of press 
releases.  
 
 
 

Report by Liga Lutere 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



ANNEX 1 
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Group topics: 
 
In all the groups, your task as an environmental NGO is to create a campaign that will 
raise awareness and create pressure to have the issue placed on the 
national/international agenda. 
 
Once you have planned the campaign, you present it to a panel consisting of 2-3 
people (Claus, Laura and Olga). 
 
You gave 1½ hours to plan your campaign. After that you’ll have 6-8 min to present 
your campaign and afterwards the panel will discuss the presentation together with the 
rest of the groups. 
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Group 1: Allergenic chemicals in cosmetics 
Cosmetics contain chemicals that can cause allergenic reactions. 26 of these have to 
be declared on the label. Your aim is to raise awareness about allergy and cosmetics. 
Also you wish to provide the consumers with products that are recommendable. 
 
Group 2: Awareness raising campaign for the ecolabels in your country 
Ecolabelled products contain less problematic chemicals. You want to convey this 
information, raise awareness about the ecolabels on your market and also present the 
consumers with ecolabelled choices. 
 
Group 3: Problematic chemicals in baby care products 
Children are more sensitive to exposure from chemicals. You wish to inform the 
parents about the problematic substances that are used in the baby care products. Also 
your aim is to have the politicians take this problem seriously. 
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Brominated flame retardants are potentially endocrine disrupters. They are used in 
many electronic devices, TV, computers, printers, GameBoy etc. There are 
alternatives, but industry are reluctant to use these because of the price. You want to 
inform the consumers about the problem with these chemicals and put the issue on the 
political agenda. 
 
 
 

 

 



Planning your campaign 

The information below will help you structure and plan your approach. Please 
remember the issues raised by the trainer, in particular the four C’s and ask yourself 
the following questions as you build your campaign. 
 

�  Have you got the big picture, a process, a concept? 
�  What are your aims and objectives and what do you wish to achieve? 

 

�  Have you thought trough the content? 
- What facts and figures would you use? 
- What supporting evidence do you have? 
- What are your key messages? 
- What further information do you need? 

�  Policy process 
�  Decision makers 
�  Further research to be done? 

 

�  Who will be your most helpful contacts? 
- What third parties would you look to work with? Potential partners? 
- Who are the stakeholders involved? 

�  Friends and foes (and their views on the subject)? 
- What type of media would you involve? 
- Whose support could you get to help your campaign? 

 

�  How could you use creativity in reaching your campaign objective? 
- How should the campaign be pitched 
- How do you get it on the agenda 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Results from the 1st working group 
 

 
 
 
 
 
 
 



 
Results from the 2nd working group 
 

 
 
 
 
 
 
 



Results from the 3rd working group 
 

 
 
 
 
 
 
 
 
 



ANNEX 2 
 

PR-release exercise 
 
Write the title and opening paragraph (or more) of a news release using information 
and quotes from fictitious individuals according to what you have learned this 
morning: 
 
�  Your organisation in association with (think of an organisation you would like to 

work with) is launching the campaign today 
 
�  The campaign is entitled: (think of a name) 
 
�  The campaign priorities are: (state priorities) 
 
�  Make up a quote from your president of your organisation 
 
�  The first step in the campaign is a hearing at the national parliament today. The 

socialist party is hosting an event linked to your campaign. 
 
�  You want to raise awareness about the risks, consumers rights and increase public 

support 
 
 
 



Results from the 1st working group 
 

 
 
 
 
 
 



Results from the 2nd working group 
 

 
 
 
 
 
 



Results from the 3rd working group 
 

 
 
 
 
 
 
 
 
 
 



Results from the 4th working group 
 

 
 
 
 
 
 
 
 
 
 



Results from the 5th working group 
 

 


