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This survey was prepared with the financial support of the Nordic Council of 
Ministers. The beneficiary – “Baltijas Vides Forums” (Baltic Environmental Forum) – 
is fully responsible for the content of this document and it does not reflect the views 
of the Nordic Council of Ministers. 
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Since the Baltic countries have joined the EU the national legislation has to be 
adapted and implemented according to the regulations of the EU. This applies to some 
extent also to St. Petersburg because many products in Russia are imported from the 
EU and therefore household products are marked and/or labelled in some fashion. 

 
The consequence of being a member of the EU is that the system for informing 
consumers should be clearly regulated, more structured and transparent. The 
consumers should be clearly informed about the product they buy, what kind of 
ingredients this product contains and what are the related risks when buying this 
product.  
 
In the framework of Nordic Council of Ministers supported project „Building 
Capacity of Russian and Baltic NGOs on Consumers’  Education”  the organisations 
Baltic Environmental Forum Latvia, Baltic Environmental Forum Estonia, Baltic 
Environmental Forum Lithuania and Keep St. Petersburg Tidy in Russia made a 
survey to identify more health and environmentally friendly products in Russia and 
the Baltic States. The survey concept was elaborated by the Danish Consumers’  
Council.  The survey was carried out in the summer of 2007.  
 
The aim of the survey was to focus on areas that are available for the consumers 
themselves, i.e. what information can be found directly on the products. The results of 
the survey serve for informative purposes and can be used as examples for the Baltic 
and Russian NGOs giving practical tools for consumer awareness raising and 
education.  
 

  � � � 
 � � + � ( � ,� - � �
 
 
The survey focused on non-food products used by everyday consumers and the 
different labels that are on these products. The focus was not only on eco-labels but 
also other labels such as danger labels, and allergy-friendly labels in order to make an 
overview of the labels that consumers are confronted with. Furthermore some 
products were examined according to whether the list of ingredients on the label 
contained potentially harmful substances or not.  
 

 � ' � � � � . � � + � �%� � � � � � . / %�) / � � *� ( � � � � 0� �
It was decided to choose some of the most popular stores that are part of a bigger 
shopping chain. Stores that are part of a shopping chain usually have almost the same 
range of products and therefore the range of products does not differ from town to 
town. This is means that the results of the survey can be exported to other towns with 
the same stores. 
Selected stores: 
�  Supermarkets 
�  household chemicals stores 
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�  pharmacies 
�  cosmetics stores  
�  construction materials stores 
  
Table 1 sums up all the stores in all the participating countries where the survey was 
implemented.  

 

Table Error! Unknown switch argument.: Stores of the survey 

 

Supermarkets 

Household 
chemicals  
and 
Cosmetics 
shop chains 

Pharmacies 
Construction 
mater ials shop 
chains 

Estonia 

- Mustamäe Prisma 
- Sõpruse Rimi 
Hüpermarket  
- Laagri 
Maksimarket 
- Järve Selver  
- Tallinna 
Kaubamaja 

 Ülikooli 
apteek  

- K-Rauta 
Haabersti 
- Key 
Ehituskaubad 
- Ehituse ABC 
- Ehitusmarket 

Latvia 
- Maxima XX  
- Elvi 

- Drogas  Euro Aptieka - Tapro  
- Kurši 

L ithuania 

- Maxima 
- Rimi Hypermarket  
- Iki 
- Ermita� as 
- Senukai 

 -Camelia 
- Algirdo 
Euro vaistin�  
-Šeimos 
vaistin�  
- Grindelia 
- Gintarin�  
vaistin�   

- Ermita� as  
- Senukai 

St.Petersburg 

- O’Key 
- Piaterochka 

- Spectr  
- Ulybka 
Radugi 
 

 - Obi 
- Metrika 

     
 
For each of the product groups that were surveyed a special survey questionnaire 
template elaborated (refer to Annexes 2 – 5). These were used when visiting relevant 
stores.  And the whole range of the relevant products available at the particular stores 
were screened and noted down in the questionnaire template. This data was used for 
the survey analysis.  
 
The administrations of the individual stores were either contacted before the survey 
took place, contacted by an official information letter or the stores were visited 
without noting.  
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As the goal of the survey was to focus on information that is available to the 
consumer about the chemical product and what kind of labelling is to be found, it was 
decided to analyse 3 categories of chemical products: cosmetics, household chemicals 
and construction chemicals. From these categories next 4 products were chosen: 
- Sunscreens (incl. sunscreens for children) 
- Washing powders and liquids  
- Air refreshers 
- Indoor paints 
 
Sunscreens 
Sunscreens are seasonal products, but serves as representative examples for 
cosmetics.  The survey on sunscreens focused on whether they contain potentially 
harmful substances or not. The potentially harmful substances were: 
 
�  isotridecyl salicylate, 
�  octyl salicylate, 
�  butyl methoxydibenzoylmethane, 
�  octocrylene, 
�  potassium hydroxide 
�  and parabens.  
 
See the explanation why the mentioned substances are potentially harmful in Annex 1. 
The survey inquiry form for sunscreens see in Annex 2.  
 
Air  fresheners and Washing powder and liquids 
The aim of the survey was to find out whether or not the air fresheners were labelled 
with danger labels and Risk-phrases. And for the survey on washing powders and 
liquids the aim was to find out whether these were labelled with eco-labels or not. In 
Denmark almost all washing powders and liquids are labelled with some eco-label. 
Washing powders and liquids can obtain the EU Flower labelling, the Nordic Swan 
labelling and the Swedish Falcon labelling. There are no criteria for Air fresheners, 
but they should contain danger labels and Risk-phrases, if the limit concentrations 
have been exceeded. For the survey inquiry form for air fresheners and washing 
powders and liquids refer to Annexes 3 and 4. 
 
 
Indoor  paints 
Again the aim of the survey was to find eco-labels. Indoor paints can obtain the EU 
Flower label, the Nordic Swan label and the German Blue Angel label.  
 
Table 2 gives a summary of available eco-labels for washing powders, washing 
liquids and indoor paints.  
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Table Error! Unknown switch argument.: Available eco-labels for  different chemical products  

 
 

EU Flower 
 

Nordic Swan 
 

Blue Angel 

 
 

Falcon 

Washing 
powders Yes Yes No Yes 

Washing 
liquids 

Yes Yes No Yes 

Indoor 
paints 

Yes Yes Yes No 

     
 
 
 

# �� � / � *� $ / ,� ) / %� �%� � ( *� %��
 
 
This chapter summarizes the experiences made during the survey in each of the 
relevant countries where the survey was performed.  

# � ' � � � %� � $ */ $ �) / %� �%� � ( � �
 
In Estonia the survey was done very smoothly. There were no problems with the 
personnel in shops and the surveyors easily managed to visit all the supermarket 
chains they expected. Estonian surveyors noticed the price difference of the eco-
labelled and non-eco-labelled products. The eco-labelled products were more 
expensive than the ones without the label.  
Survey results for  sunscreens:  
During the survey 14 different brand names (Nivea, Lumene, Garnier, Solar, Havaiian 
Tropic, Tropical Brown, Australian Gold, Hempz, Ultrasun, Avene, Dr. Hauscka, 
Eucerin, Favora, Babe) of sunscreens were identified which all have a wide range of 
products. In most cases the products contained the substances that were checked, but 
also some products were found that didn’ t contain any of the substances mentioned 
above (refer to table 4). 
 
 
Survey results for  washing powders and liquids:  
From different supermarkets there were 19 different washing powders and liquids 
identified and among this big variety of washing powders and liquids none had the 
mark of the EU Flower or the Falcon. Only in two cases the Nordic Swan eco-label 
was identified on the Mini Risk Color and Mini Risk Daily Sensitive washing 
powders (refer to table 5).  
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There were also products identified that contain other labels on their packages: 
approval by the Finnish Allergy and Asthma Association; label for Sustainable 
Cleaning as an initiative of A.I.S.E. – the International Association for Soaps, 
Detergents and Maintenance Products in Europe; and the Eurocompact logo licensed 
by A.I.S.E. 
 
Survey results for  air  fresheners:  
Examining the various air fresheners in Estonian supermarkets there were two 
products with the mark “ Irritant”  identified. Table 3 shows the air fresheners that were 
found containing the danger symbol “ Irritant”  on them.  
 

Table Error! Unknown switch argument.: Identified air  fresheners with the danger  symbol 
“ I r r itant”  in Estonia 

 Product name What R-phrases were listed? 
 
Air Wick electrical Refill 
 
Manufacturer: Reckitt Benckiser 
Importer: Kriss Trading AS 
 

 
R43 
 
- might cause allergic reaction 
- dangerous to organisms living in water, may cause long-
term damage 
 

 
Ambi Pur Car 
 
Manufacturer: the Netherlands 
Importer: AS Tridens 
 

 
 
- may cause irritation when in contact with skin 
- dangerous to organisms living in water 

  
 
Survey results for  indoor  paints:  
The range of indoor paints in construction shops is very big, but finding the products 
that are environmentally friendly and marked with some eco-labels is not easy. Of all 
the indoor paints, only two Beckers products were found that had the eco-label on 
them and Caparol Samtex 3 was marked with other labels that refer to the product 
being environmentalyl friendly (refer to table 8).  
 

# �  � � / � � */ $ �) / %� �%� � ( � � �
 
To screen the products in Latvia for some of the stores there was an official letter 
made and all the stores were contacted before to have a pre-agreement about the 
survey itself.  
 
Survey results for  sunscreens:  
During the survey 6 different brand names of sunscreens were identified and all 
together 42 different products found and screened.  
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Most of them contained at least one of the potentially harmful substances (parabens, 
for example). From all the products only three of them were free of the potentially 
harmful substances that were tested (refer to table 4).  
 
Survey results for  washing powders:  
At the surveyed shopping centres there were altogether 15 different brand names for 
detergents identified. And among them 33 different products were screened. 
 
From all these products none of the detergents had the mark of EU flower or the 
Falcon. Only one product was having the Nordic Swan eco-label: on Mini Risk 
washing liquid (refer to table 5). 
 
There were also products identified that contain other labels on their packages: 
approval by the Finnish Allergy and Asthma Association; label for Sustainable 
Cleaning as an initiative of A.I.S.E. – the International Association for Soaps, 
Detergents and Maintenance Products in Europe; approval by the Danish Asthma-
Allergy Association; Frosch mark that is given to companies that have received the 
environment certificate EMAS II; and recommendation mark of the Latvian Asthma 
and Allergy Association.  
 
Test result for  air  fresheners:  
Checking the air fresheners in the surveyed shopping centres there were different 
kinds of air refreshers checked: sprays, odour neutralizers in WCs and liquid air 
refreshers. 
 
There were all together 13 brand names identified and 23 products screened.  
 
Most of these products didn’ t contain the hazard symbol “ Irritant” . On some of them 
this hazard label was glued as a sticker on the product packaging and that would 
indicate that the producers/importers have been considering the labelling (refer to 
table 7).  
 
Screening the spray-type air fresheners there was the hazard symbol “Extremely 
flammable” .  
 
Reading the instruction labels on the air fresheners it came clear that in some cases 
there are the correct R-Phrases on the products but there appear several kinds of R-
phrases that are having the message of an R-phrase but are not correctly formulated. 
Instead of giving clear information of the possible risk the label gives user friendly 
information in the form of instructions. For example, instead of “Harmful by 
inhalation”  it says “Do not inhalate” . Or instead of “Harmful if swallowed” it says “ If 
swallowed please look for doctor” .   
 
According to the Regulations issued by the Cabinet No. 107 (from 12.03.2002) there 
are strict limitations for the concentrations of different kinds of substances, exceeding 
which there is the need for danger symbols, risk-phrases and mentioning these 
substances.   
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And, if there is the need to visit doctor, if the substance has been swallowed, this is a 
clear sign that the concentration limit has been exceeded and the correctly formulated 
risk phrase should be put on the label of the product. 
 
The complete list of detected precautionary information for users in labels of the 
surveyed products please find below:  

- Harmful to aquatic organisms;  
- May cause long-term adverse effects in the aquatic environment;  
- Possible allergic reactions;  
- Keep out of reach of children;  
- If swallowed, immediately contact the doctor; 
- Do not inhalate;  
- Keep away from fire. 

 
Survey results for  indoor  paints:  
Because of the different colours, sizes, types and producers the range of indoor paints 
in construction shops is very high. But the eco-labelling procedure seems to be not 
very common among the indoor paints producers. From the entire 21 products that 
were screened only two of them were detected containing the eco-labelling: Blue 
Angel (Caparol and Tapex) (refer to table 8). None of the other eco-labels (EU 
Flower, Nordic Swan or Falcon) were found. Instead some of the paints contained 
some other remarks like “Dangerous to the environment” , or “Certified environmental 
system” or in German that it is “Care for the environment” .  On one of the paints there 
was also the German label “E.L.F”  found which means that the paint has been 
produced by minimizing the emissions, not using the solvents and lenitive materials. 
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To do the survey in Lithuania there was an informative letter made to each of the 
supermarkets in order to provide it, if the market administration would be interested in 
the activities of the surveyor. The survey field work was done smoothly and none of 
the supermarkets showed any objections to the survey.  
 
Survey results for  sunscreens: 
During the survey 16 different brand names of sunscreens were identified which all 
have a wide range of products. In most cases the products contained the substances 
that were checked, but also some products were found that didn’ t contain any of the 
substances mentioned above (refer to table 4) 
 
Survey results for  washing powders and liquids: 
From different supermarkets there were 19 different washing powders and liquids 
identified and among this big variety of washing powders and liquids none had the 
mark of the EU Flower or the Falcon.  
 
But similarly like in Estonian and Latvian case there were also products identified that 
contain other labels on their packages: approval by the Finnish Allergy and Asthma 
Association; label for Sustainable Cleaning as an initiative of A.I.S.E. – the 
International Association for Soaps, Detergents and Maintenance Products in Europe; 
the Eurocompact logo licensed by A.I.S.E.; and Frosch mark that is given to 
companies that have received the environment certificate EMAS II; and 
recommendation mark of the Latvian Asthma and Allergy Association. 
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Survey results for  air  fresheners: 
Examining the various air fresheners in Lithuanian supermarkets there were none of 
the products identified having the mark “ Irritant”  and any R-Phrases on it. But almost 
all of them had the danger symbol of “  Flammable”  or “  Extremely flammable”  on 
them.  
 
Survey results for  indoor  paints:  
The range of indoor paints in construction shops is very wide. Finding the products 
that are environmental friendly and marked with some eco-labels was not easy; there 
was help of a shop assistant asked. Of all the indoor paints, only three Tikkurila 
products were found that had the eco-label on them (refer to table 8) 
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As Russia is a very big country it wasn’ t possible to make a survey that would be 
representative for the whole situation in Russia. Therefore the survey in Russia deals 
only with results that are gained testing the products available in St. Petersburg 
region.   
 
In St. Petersburg the surveyors got much less positive results than the surveyors in 
other countries. They faced the problem of narrow range of products available. The 
field work itself was done without any problem.  
 
Survey results for  sunscreens:  
There were 2 kind of sunscreens found in the investigated shops: Solar expertise 
(L’Oreal) and Ambre Solair (Garnier) both containing harmful substances. The 
sunscreen “Sun expert”  found in one of the units of Spectr stores was sold in a special 
sale campaign being packed together with another product in one packaging. No extra 
information label was glued on the outer packaging and therefore it wasn’ t possible to 
identify the ingredients of the sunscreen..   
Some more general notes: 

- the text listing the containing substances in all sunscreens is almost unreadable 
because of the used script and font of the text itself and blinking film of it; 

- the website of L’Oreal company written on the sunscreens packaging doesn’ t 
have any information about the containing substances. 

 
Test results for  washing powders and liquids:  
Among up to 17 types of washing powders screened no eco-labels were found even 
on the products of foreign companies. 
 
There were 8 units of “Piaterochka”  (“Five”) supermarket and 3 units of “O’Key”  
supermarket chains visited as well as 2 units of household goods and cosmetic shop 
“Ulybka Radugi”  (Smile of Rainbow). Among up to 17 kind of washing powders no 
eco-labels were found even on the products of foreign companies. Some of them 
contained the texts of the product being approved by the Scientific Centre of 
Children’s health of the Russian Academy of Medical Sciences or approved by 
Sanepidnadzor (Sanitary Epidemic Control), some products had the notes “ tested 
dermatologically” , “hypo allergic”  or “doesn’ t cause allergic reactions” . Production of 
Henkel, Procter&Gamble and Reckitt Berckiser contained the labels “Quality 
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guaranteed by Henkel”  “Quality guaranteed by Procter &Gamble” , “Quality 
guaranteed by Reckitt Berckiser”  respectively. 
 
Survey results for  air  fresheners:  
There were all together 12 brand names of air fresheners identified.  
 
Danger symbols were found on almost all air fresheners either in the form of the black 
cross or the flame. R phrases like “ flammable”  or “highly flammable”  were found on 
all spirit-containing air fresheners. The only air fresher containing no hazard labels 
was “Owk Garden” found in both O’Key and Spectr. Also more environmentally 
friendly choice available for the customers was to buy the products with the texts or 
labels “ozone friendly”  although it isn’ t clear what kind of testing or approval stands 
behind this text.  
 
Test results for  indoor  paints:  
Among 14 kinds of products in OBI there was no one with eco-labels found. Among 
19 kinds of paints in Metrika shop there were 2 with the EU flower – Joker Tikkurula 
and Remontti assa Tikkurula, (refer to table 8). It was noticeable also that these two 
paints were the most expensive paints in that shop. 
 
But there were also other labels and markings identified:  

- Production of TEKC company has label of ISO 9001, but this is the label not 
for the product itself, but for the management of the company; 

- The shop assistant found a note containing the text “suitable for use in schools 
and hospitals” . But there is no information on what tests or approvals is this 
statement made on;  

- Usually paints contain the note on “ fire and explosive safety” . 
-  Finncolor paint produced by Tikkurila has the note of not containing mercury, 

heavy metals and Pb; 
- Paint BINDO produced by Sadolin company has a note “hygienic certificate 

given by the Centre of Gosepidnadzor”  (State epidemic Control). 
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The survey was done with an educational and informative purpose. The aim was to 
check what kinds of products are available on the market of the Baltic countries and 
St. Petersburg in Russia. In screening specific product groups three important 
questions had to be answered:  
1. what kind of information can be found on the products; 
2.  how is the labelling system of different products; 
3.  what human and environmentally friendly products could be identified 
 
The surveys were performed in stores found throughout the respective countries and 
therefore the results can give a broader picture of what the situation is like in the 
country as a whole. 
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On all the products that were tested it was possible to read some information about the 
product in the national language. There was one exception in St. Petersburg where the 
sunscreen was sold together with another product why it wasn’ t possible to read the 
information on the label. And on many of the products it is possible to find also 
different hazard labels and other labelling.  
 
But going through the available products of the product groups it becomes clear that 
the necessary hazard symbols are not always on the products (e.g. hazards symbol 
“ Irritant” ) and all the necessary information is not always in the  form that it should be 
(e.g. R-phrases).  
 
The most well-known eco-labels (Falcon, EU flower, Nordic Swan) are quite seldom. 
Therefore it is advisable for the consumers to choose specialised eco-stores or bigger 
super markets for finding these products because here there’s a bigger chance of 
finding eco-labelled products.  
 
On many of the household chemicals and cosmetics you can find other kinds of labels 
(like the recommendations of different Asthma and Allergy associations or the 
sustainable cleaning label). But these labels are not as trustworthy as the Nordic 
Swan, Falcon and EU Flower eco-labels.   
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Cosmetics should contain the complete list of its ingredients or at least it should be 
available to the consumer. The ingredients of the sunscreens should be on the label of 
the sunscreen. On all the checked sunscreens the list of ingredients was there and the 
potentially harmful substances could be checked.  
 
The screened household chemicals were washing powders and liquids and air 
fresheners. These products should contain the hazard labels, if they contain hazardous 
substances exceeding the limit concentrations according to the national legislation. 
These products can bear eco-labels (not air fresheners) and also it is regulated what 
information should be provided on the labels. Hazard labels are compulsory, if they 
contain hazardous substances exceeding the limit concentrations according to the 
national legislation, eco-labels can appear only, if the product is certified. But there 
can also appear additional labelling about special recommendations or approvals by 
other independent organizations.  
 
If the household chemical contains a hazard label it means a limit concentration has 
been exceeded and therefore also the Risk-phrases should appear on the label. But not 
always the risk-phrases were there or were formulated correctly. In some cases they 
were not informing directly about the risk related to the product but giving user 
friendly information about how to deal with consequences, if a wrong action has been 
taking place. 
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There was the additional labelling, if the product was recommended or approved by 
some other organizations.   
 
The screened construction chemicals were indoor paints. They could contain the 
comprehensive eco-labelling (EU Flower, Nordic Swan, Falcon), if the paint has been 
certified with this label. But despite the big variety of available indoor paints only few 
of them were identified containing the eco-label. 
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When visiting the stores for the daily goods, it became clear that most of the products 
available are not having any eco-labels and are containing potentially dangerous 
substances for the environment and human health.  
  
Sunscreens: None of the identified producers/importers can be clearly singled out as 
being the provider of products that are free of potentially harmful substances. In 
general there was also no specific brand name identified as the brand name with 
products free of potentially harmful substances. The most potentially harmful 
substances free products were identified from the brand name Havaiian Tropic, during 
the survey in Estonia.  
 
If consumers are interested to buy products that are free of the potentially harmful 
substances the suggestion is to look for ecological products shops and buy the 
products there or to inform them about the harmful substances themselves and to 
carefully read the ingredients list of the cosmetic product. Table 4 represents the 
summary of Sunscreens free of potentially harmful substances identified in this 
survey.  

Table Error! Unknown switch argument.: L ist of Sunscreens free of potentially harmful substances 
identified dur ing the survey in the four  survey countr ies 

Country 
 

Product Producer/Importer  

Nivea Carotene Sun Lotion 
 

Produced in Germany 
Importer: Beiersdorf OÜ 

Solar Päevituspiim/ Sun 
Protection Milk (SPF 20) 

Producer: AS Orto, Estonia 

Solar Päevituskreem/ Solar 
Sun Protection Cream (SPF8) 

Producer: AS Orto, Estonia 

Solar Päevituskreem/Solar Sun 
Protection Cream (SPF15) 

Producer: AS Orto, Estonia 

Solar Päevituskreem/Solar Sun 
Protection Cream (SPF25) 

Producer: AS Orto, Estonia 

HAWAIIAN TROPIC 
Spray Oil (SPF 8) 

Produced in Ireland 
Importer: OÜ Tibrette Trading 

HAWAIIAN TROPIC 
Tanning Oil (SPF 2) 

Produced in Ireland 
Importer: OÜ Tibrette Trading 

HAWAIIAN TROPIC 
Tanning Oil (SPF 3) 

Produced in Ireland 
Importer: OÜ Tibrette Trading 

Estonia 

HAWAIIAN TROPIC 
Tanning Oil (SPF 6) 

Produced in Ireland 
Importer: OÜ Tibrette Trading 
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HAWAIIAN TROPIC 
Carrot Sun Gel (SPF4) 

Produced in Ireland 
Importer: OÜ Tibrette Trading 

HAWAIIAN TROPIC 
Carrot Sun Gel (SPF8) 

Produced in Ireland 
Importer: OÜ Tibrette Trading 

Dr. Hauschka  
Sunscreen Lotion (SPF 8) 

Produced in United States 
Importer: OÜ Loodusjõud 

Dr. Hauschka  
Sunscreen Cream (SPF 20) 

Produced in United States 
Importer: OÜ Loodusjõu 

Ambre Solaire clear protect 
Spray (SPF10) for adults 

Importer: L’Oreal Baltics 

Sun Ozon (SPF8) for adults 
 

Importer: Dominante Ls 

Latvia 

J� rmala saules aizsargkr� ms 
by Dzintars for adults 

Producer: Dzintars, Larvia 

Seba med (SPF20) Imported from Germany 
 

Uriage Eau thermale (SPF50) Imported from France 
 

Avene (SPF 20) Imported from France 
 

L ithuania 

Avene for children (SPF40) Imported from France 
 

Russia  -  -  
 

   
 
Washing powders and liquids: In Estonia and Latvia the only product that can be 
clearly identified as the most environmental friendly one is the brand name “Mini 
Risk” . “Mini Risk”  was the only brand name that was identified having the Nordic 
Swan eco-label.  In Estonia there was one more washing powder identified which 
bears the Nordic Swan eco-label: Daily sensitive. No other major eco-labels (Falcon 
and EU Flower) were found on any of the washing powders/ liquids. But surprisingly 
in Lithuania and in Russia there were no washing powders and liquids identified 
having any of these major eco-labels, what means that the eco-labelled washing 
powders/ liquids are still not very popular and demanded in the Baltic countries, and 
also in Russia.  
 
Table 5 sums up the eco-labelled washing powders that were identified during the 
survey in all the relevant countries.  
 

Table Error! Unknown switch argument.: Nordic Swan eco-labelled washing powders/liquids 
identified dur ing the survey 

Country 
 

Product  Producer / Importer  

Washing powder: Mini Risk 
Color 

Importer : Henkel Latvia  
 

Estonia  

Washing powder: Daily Sensitive 
 

Producer: Henkel Denmark 

Latvia Washing powder: Mini Risk Importer : Henkel Latvia  
 

Lithuania -  -  
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Russia  -  -  

 
   
  
Attention can be paid also to different other labels and   recommendations by Asthma 
and Allergy Associations of different countries when buying the detergents. On the 
tested products there were recommendations and approvals of Asthma and Allergy 
Associations from three different countries found: Finnish, Danish and Latvian. Other 
labels that were found were the labels for Sustainable cleaning, Euro Compact logo, 
Frosch products logo and biodegradable logo. 
 
 Table 6 resembles the other labels that were found on washing powders and liquids. 
 
 

Table Error! Unknown switch argument.: Other  labels identified dur ing the survey on the washing 
powders and liquids 

Label What is the label for?  
 Finnish mark representing a swallow; it shows that the 

product is approved by the Finnish Allergy and Asthma 
Association.  
 
 

 

Danish mark representing the logo of Danish Asthma-
Allergy Council; it shows that the product is approved 
by this organisation.  

 

Logo of the Latvian Asthma and Allergy Association. It 
shows that the product is recommended by this 
association  

 
 

 
Label is an initiative of A.I.S.E., the International 
Association for Soaps, Detergents and Maintenance 
Products in Europe. It is a label for Sustainable 
Cleaning, to promote sustainability among companies 
making detergents and other household and professional 
cleaning products. It aimes to help safeguard people’s 
health and safety and protect the environment for future 
generations (http://www.sustainable-cleaning.com).   

 
 

 
Eurocompact logo used among the companies making 
detergents and licensed by A.I.S.E, ensures that the 
consumer has clear information regarding the amount of 
detergent to be used with additional information, such as 
recommendations that washing be carried out at the 
lowest temperature possible, and with the machine full, 
etc. This all helps to reduce consumption of water and 
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energy.  
 

 
 

 

Frosch products are produced with a high degree of 
resource efficiency (raw materials for products, use of 
electricity and water). For this achievement, the 
company with the green Frosch has received the 
environment certificate (EMAS II). 
 
The products of the brand rely on proven ingredients and 
natural household remedies and use these formulas for 
“Simply a Good Feeling?. Since its inception, Frosch has 
consistently made use of ingredients that are readily 
biodegradable.   
   

  
 
These approvals and recommendations are wise to take into account when searching 
for health and environment friendly products, but these recommendations do not serve 
as the main eco-label of these products. Before there is the information needed what is 
the testing system behind these approvals and recommendations and is it on an 
independent basis. Therefore finding a Nordic Swan, EU Flower or Falcon eco-label 
is definitely more comprehensive.  
 
Air  fresheners: According to legislation the air fresheners could contain R-phrases 
on its’  label if they are classified as hazardous. In this case classified hazardous air 
fresheners should also contain danger symbols “ irritant”  or, if they are sprays – at 
least the danger symbol “ flammable”  or “extremely flammable” .   
 
Screening the available air fresheners in the relevant countries it was identified that in 
some cases the R-Phrases are not formulated correctly – in Lithuania there were no R-
phrases detected, in Estonia – in some cases they were not correctly formulated. 
Wrongly formulated R-phrases were detected also in Latvia. And in Russia there were 
only few R-phrases detected.  
  
All the spray air fresheners contain the danger symbols of “ flammable”  or “extremely 
flammable” , but it does not mean that the chemical substance used is hazardous to 
human health or environment, but to the aggregative state of the substance – in the 
spray the substance is under pressure and therefore it should be marked as 
“ flammable”  or “extremely flammable” .  
 
But there are much less air-fresheners that contain the danger symbol “ Irritant”  what 
is used because of the irritant substance that the air freshener contains. In Lithuania 
and in Russia there were no air fresheners identified containing the danger symbol 
“ Irritant” . Table 7 summarizes the identified air fresheners containing the danger 
symbol “ Irritant”  in all the relevant countries.  
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Table Error! Unknown switch argument.: Air  fresheners containing the danger  symbol “ I r r itant”   

Country Product Producer /Importer  R-phrases 
Air Wick electrical 
Refill 

Importer: Kriss Trading AS 
 

R43 Estonia 

Ambi Pur Car 
 

Importer: AS Tridens 
 

-  

Domol WC 
 

Importer: Dominante Ls -  

Ambi Pur flush blue 
ocean 

Importer: Eugesta -  

Bref (for toilet) 
 

Importer: Henkel -  

Latvia 

Domestos 
 

Importer: Unilever -  

L ithuania 
 

- - - 

Russia 
 

- - - 

    
 
 
Indoor  paints:  Indoor paints were checked for whether or not they were eco-
labelled. In case a consumer has the interest in finding such indoor paints he has to 
look for them himself or ask the shop assistant for the concrete label symbol because 
in all the relevant countries the surveyors faced a huge variety of different kinds of 
indoor paints. If the shop assistants were asked for help, in all test cases they showed 
interest in helping to find those eco-labelled products, knew which paints are 
supposed to be less hazardous ones, but they didn’ t know about the eco-labels 
themselves.  
 
Despite the big variety of different indoor paints, only a few paints were found with 
an eco-label. Table 8 sums up all the eco-labelled indoor paints that were identified 
during the survey in all the relevant countries.  
 

Table Error! Unknown switch argument.: Eco-labeled indoor  paints identified dur ing the survey 

Country Product Producer /Importer  Eco-label 
Beckers Scotte 7 Importer: Q-Color 

OÜ, Estonia 
EU Flower 
Nordic Swan 
Approval by Swedish Asthma 
and Allergy Union 

Estonia 

Beckers 
Aqua Decor 
Latextempera  

Importer: Q-Color 
OÜ, Estonia 

EU Flower 

Tiefgrund LF 
gruntskr� sa 

Producer: Sadolin Blue Angel Latvia 

Caparyl PU-
Satin 

Importer: Caparol 
Baltics 

Blue Angel  

L ithuania Tikkurila 
Remonti-assa 

Produced in Finland EU Flower 
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Tikkurila 
Harmony 

Produced in Finland EU Flower 

Tikkurila 
Eko-joker 

Produced in Finland EU Flower 

Joker Tikkurula  Produced in Finland 
 

EU Flower Russia 

Remontti assa 
Tikkurula 

Produced in Finland EU Flower 

    
 
 
 

� $ $ � : � 
 ; � � + � 7 *) / ,� � � 9 %� / $ ) � %�*$ � � � $ %) � � � $ %�
 
 
Chemicals used in sunscreens that provide sun protection are also potentially irritating 
to the skin, and irritated skin is more prone to sun damage. Although it is impossible 
to make an effective sun cream without chemicals or mineral sun blocks, it is possible 
to make a sun cream that is low in such potential harmful substances.  
 
Below you can see a table that explains why the substances that were checked during 
this survey can be harmful – what are their effects and functions.  
 

Substances  Function Effects  
Isotr idecyl salicylate,  
Octyl salicylate  
2-ethylhexyl 2-
hydroxybenzoate 
2-ethylhexyl salicylate 
 
 

UVB filter and 
antiseptic  
 

�   Skin irritants 
�   Some salicylates have hormone-
disrupting potential 

  

Butyl 
methoxydibenzoylmethane 

UVA filter �   Skin rashes, allergic reactions and 
inflammation  

�   B-MDM’s questionable stability in 
the sun means it may break down 
into chemicals that inhibit the 
skin’s natural defences against 
sunlight, leaving it more vulnerable 
to skin cancer and premature 
ageing 

Octocrylene UVB filter belonging 
to the cinnamate 
family of chemicals 

�   Skin irritant; some cinnamates 
have hormone-disrupting effects; 
research by the Norwegian 
Radiation Protection Authority 
suggests that weak doses of 
cinnamates can cause premature 
death of animal skin cells 
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Potassium Hydroxide Controls alkalis �   Skin irritation and eye damage 
 

Parabens 
(butyl/methyl/ethyl/propyl/ 
isobutyl paraben) 

Preservatives  �   Easily penetrates skin 
�   Affects endocrine system  

   
References: 
http://www.theecologist.org/archive_detail.asp?content_id=419  
Women in Europe for a Common Future publication „Working Towards a Toxic Free 
Future”  
www.mypure.co.uk 
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